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Jiayuan International Group Limited is an established property developer of large-scale
residential complex projects and integrated commercial complex projects in the PRC. With years of

experience in property development, the Group is devoted to the undertaking of comprehensive

planning, product design and quality control; the up-keeping of sophisticated operating systems and

experienced professional teams, meeting the needs of customers in different geographical regions, all

of which have played a role in strengthening the Group’s brand image.

As at 31 December 2016, Jiayuan International has developed a portfolio of 25 property
development projects in various major cities or key towns in the PRC covered Changzhou, Nanjing,

Yangzhou, Taizhou, Taixing, Sugian,Siyang, Nantong, Zhenjiang, Taicang and Shenzhen.
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Core Value Purpose of group
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Quality is everything Quality enlightens life
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Mission of group
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Lead a quality life,
construct a happy

family
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Gross Profit

1,263.9
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RMB(million)
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Profit Margin of core
business

#b |
Net Profit
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The Group has undertaken 25 property development projects in the PRC, including 20
residential complex projects and 5 commercial complex projects. While principally undertaking
property development in the Yangtze River Delta region, the Group has also extended its footprints to
Shenzhen, a major city in Guangdong Province, thus extending its brand influence to the Pearl River

Delta region.
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Geographical coverage of Jiayuan International s real estate business in new markets:
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* Nantong, Zhenjiang and Taicang in Jiangsu Province
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e Shenzhen in Guangdong Province
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Hang Seng Composite
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Tradable under the scheme of
Shenzhen-Hong Kong Stock Connect
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MSCI China Small Cap Index
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Hang Seng Composite
Small Cap Index
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In the past year, Jiayuan International has numerous won industry awards in Hong Kong
and mainland China, including:

421 Award £ A8 Organizer

Hong Kong Outstanding Enterprises Award 2016 Economic Digest
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Excellence of China Real Estate Award Metro Daily & Metro Prosperity
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The “Caring Company" Logo 2016/2017 The Hong Kong Council of Social Service
Zijin Mansion - the “Nanjing Civilised Site & Nanjiang Construction Committee

Quality Structural Engineering 2016"
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OUTSTANDING
ENTERPRISES
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Jiayuan Imernational Group Limited
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Successful issuance of US - dollar bonds
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Jiayuan International successfully raised USD100 million by issuing its first US-dollar bonds to
the public on 14 September, 2016. The move has paved the way for the Group’s future development,

and reaffirmed the capital market’s high regard for Jiayuan International’s excellence.
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Strategic partnership program
“3D Printing for Building a Brighter Future”
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As the industry’s pioneer in the application of 3D printing technology, Jiayuan International pushed
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ahead with the research and development of architectural 3D printing technology to reduce construction waste

and pollution as well as to shorten construction time and mitigate production costs.
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Media and investors relations

In the past year, Jiayuan International organized numerous media and investor tours to the Group’s
most representative projects such as Nanjing Zijin Mansion, Taixing Jiayuan New World and Taixing Venice
Metropolis. Not only did they enhance investors’ understanding of the Group’s projects, the tour also

manifested the Group’s ideology to integrate education, leisure and commercial real estate.
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THE FIRST GENERATION RESIDENCE

The first generation residence was constructed to adapt to the reform of the residence
distribution system and its traits, and focused on improving the everyday living and utility. It was
attributed with activates centers, and more to fulfill the basic living needs, and provided a convenient
and comfortable living space.

AT E

PL” AT 2RSS AR M, DL g b A, BB KBS AR, AHE”
R BIREET, i B B WP AR BUORBRAR I B s Rl NAEAE T, ifﬂﬂﬂt” I'KJ/\$
AR L(I@Vﬂ(ifﬁ*“‘*ﬂ%m‘)\FF’Eﬂﬁ Bt LB, ZIIREMIL T HE RN B, A
W R BRI BIRG, WAL 1S IE R A R, ﬁ}\EE’JHLﬁ%é ‘TIEIHIJP)f
RA =L

THE SECOND GENERATION RESIDENCE

Paris Metropolis, representing the second generation targeted the high end market, employing
the ‘Large enclosure, small opening, and internal grouping’ design principle, constructing a landmark
with a colorful horizon and an ample skyline; employing the ‘walking through the followers, driving
under the floors’ style of separation of pedestrians and vehicles; building an elegant hotel lobby style
entrance; sun-light, aesthetic, and multifunctional underground carpark, using a ‘large trees, green,
flowers, and wavy’ style of gardening design, fulfilling the owner’s pursuit of a high quality life, and
achieving a new height in living comforts.
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THE THIRD GENERATION RESIDENCE

Rome metropolis, representing the third generation residence, focusing on a high end market, and empha-
sized a high price-performance ratio. Building on the foundations of the second generation, the third generation
improved on the sun-light underground parking, the planning for pedestrian vehicle separation, and at the same
time constructed educational residences with prestigious schools. Parks were constructed also, to provide a

premium, sensational tasteful way of living that cannot be replicated.
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THE FOURTH GENERATION RESIDENCE

Jiayuan Centurial Villa, representing the fourth generation product, takes the best elements from
all the three previous generation, adapting to the consumer mindset of the internet age, and fully
account for the living needs of the owner. Again, this generation improves on the various utilities and

aspects of the residence.
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Sugian Elite International Garden
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Sugian Park Number One
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Taixing Venice Metropolis
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Zhenjiang Jiayuan Paris Metropolis
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Siyang Paris Metropolis
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Siyang Rome Metropolis
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Taixing Qiang Xi Hua Yuan
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Yangzhou Centurial Villa
Taizhou Quexiandao Number One

ZPANR R A AN IO/ = R

Yangzhou Centurial Garden Yangzhou Park Number One
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Yangzhang Centurial Sky City
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Shenzhen Bao' an Project
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Taicang Harbour Palace
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Changzhou Xueyan Jiayuan Central Plaza
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Taizhou Oriental Paris City
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Taizhou Oriental Bright City
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Changzhou Xueyan Jiayuan Central Plaza
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Taixing Huanggiao Jiayuan Center Plaza
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Taixing New World

—
-

D
N

Zedil o HE YA TE R

Taixing Guxi Jiayuan Plaza
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Jiayuan International actively fulfilled its social responsibility as a domestic corporation by participating

in charitable events and making donations to various social welfare organizations:

eDonated to The Community Chest of Hong Kong
«Visited The Hong Kong Society for Rehabilitation
«Visited Evangel Children’s Home

«Sponsored an event organized by Phoenix Charitable Foundation
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Evangel Children's Home

www.jiayuanintl.com



